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OMB No. 1124-0002; Expires April 30, 2017
U.S. Department of Justice Supplemental Statement
Washington, DC 20530 Pursuant to the Foreign Agents Reglstratlon Act of
_ . 1938, as amended
-

For Six Month Period Ending December 312014

(Insert date)

I - REGISTRANT

1. (a) Name of Registrant o (b) Registration No.
Caribbean Tourism Organization USA, Inc 9N
(c) Business Address(es) of Registrant

80 Broad Street, Suite 3302
New York, NY 10004

2. Has there been a change in the information previously furnished in connection with the following?
(a) Ifan individual:

(1) Residence address(es) Yes [(J No O

(2) Citizenship ' Yes (1 No [

(3) Occupation Yes [J No []
(b) If an organization; '

(1) Name : " Yes [J No X]

(2) Ownership or control - Yes[ No

(3) Branch offices _ Yes [] No [X]

(c) Explain fully all changes, if any, indicated in Items (a) and (b) above.

IF THE REGISTRANT IS AN INDIVIDUAL, OMIT RESPONSE TO ITEMS 3, 4, AND 5(a).

3. Ifyou have previously filed Exhibit C', state whether any changes therein have occurred during this 6 month reporting period.

Yes [J No (0
If yes, have you filed an amendment to the Exhibit C? Yes [J No [

If no, please attach the required amendment.

1 The Exhibit C, for which no printed form 1s provided, Gonsists of a true copy of the charter, articles of’ mcorporatlon association, and by laws of a registrant that.is an -
organization. (A waiver of the requirernent to file an Exhibit C may be obtained for good cause upon written application to the Assistant Attorney General, National Security
Division, U.S. Department of Justice, Washington, DC 20530.)

FORM NSD-2
Revised 03/14
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4.1(a) Have any pérsoris ceased acting as partners, officers, directors or similar officials of the registrant during this 6 month reporting period?
Yes [ No [J
If yes, furriish the following information:
Name Position Date Connection Ended

(b) Have any persons become partners, officers, directors or similar officials during this 6 month reporting period?

Yes [J No (O
If yes, furnish the following information:
Name Residence Address Citizenship Position Date Assumed

5. (a) Has any person named in Itefir 4(b) rendered services directly in furtherance of the interests of any foreigii principal?
Yes [ No [

If yes, identify each such person and describe the service rendered.

(b) During this six month reponing period, has the registrant hired as employees or in any other capacity, any persons who rendered
or will render services to the registrant directly in furtherance of the interests of any foreign principal(s) in other than a clérical or
secretarial, or in a related or similar capacity? Yes (] No X]

Name Residence Address Citizcriship Position Date Assumed

(c) Have any employees or-individuals, who have filed a short form registration statement, terminated their employment or
connection with the registrant during this 6 month reporting period? ~ Yes [] No

If yes, furnish the following information:
Name Position or Connection . Date Terminated

(d) Have any employees or individuals, who have filed a short form registration statement, términated their connection with any foreign
principal during this 6 month reporting period? ~ Yes O No

If yes, furnish the following information:

Name Position or Connection Foreign Principal Date Terminated

6. Have short form registration statements been filed by all of the persons named in Items 5(2) and 5(b) of the supplem,ental statement?

Yes [] No OO

If no, list names of persons who have not filed the required statément.
N/A
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I1 - FOREIGN PRINCIPAL

7. Has your connectlon wnth any forelgn principal ended during this 6 month reporting period?  Yes [ No
If yes, furnish the following information:

Foreign Principal , Date of Termination

8. Have you acquired any new foreign princip;avl(s)2 during this 6 rﬁbnth reporﬁng pe,riod? Yes [] No
If yes, furnish th following information:

Name and Address of Foreign Principal(s) : Date Acquired

9. In addition to those named in Items 7 and 8, lf any, list foreign principal(s)?> whom you contmued to represent during the 6 month
reporting period.

Angunlla, Antigua and Barbuda, Bahamas, Barbados, Belize, Bermuda, Bonaire, British Vlrgln Islands, Cayman Islands,
Curacao, Dominica, Grenada, Guadeloupe/St. Barts, Guyana, Haiti, Jamaica, Martinique, Montserrat, Puerto Rico, St.

Eustatius, St. Kitts and Nevis, Saint Lucia, St, Maarten, St. Martin, St. Vincent & the Grenadines, Trinidad and Tobago, Turks
~ &Caicos Islands, United State Virgin Islands, Venezuela

Note: The Caribbean Tourism Organization USA, Inci is. the principal and the countries are the members of Caribbean
Tourism Organization

10. (a) Have you _ﬁied exhibits for the hery acquired foreign priﬁcipal(s), if any, listed in Item 8?
Exhibit A Yes [J No
Exhibit B* Yes O No X

If no, please attach the required exhibit.

(b) Have there been any éhanges in the Exhibits A and B previously filed for any foreign principal whom you
represented during this six month period? Yes [ No

If yes, have you filed an amendment to these exhibits? Yes (] No X

If no, please attach the required amendment.

2 The term "foreign prmclpal" includes, in addition to those defined in Section 1(b) of the Act, an individual organization any of whose activities are directly or indirectly
supervised, directed, controlled, financed, or subsidized in-whole or in major part by a foreign government, foreign political party, foreign organization or foreign individual.
(See Rule 100(a) (9)). A registrant who represents more than one foreign principal is required to list in the statements he files under the Act only those principals for whom he
is not entitled to claim exemption under Section 3 of the Act. (See Rule 208.)

3 The Exhibit A, which is filed on Form NSD-3, sets forth the information required to be disclosed concerming each foreign principal.

4 The Exhibit B, which is filed on Form NSD-4, sets forth the information concerning the agreement or understanding between the registrant and the
foreign principal.
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111 - ACTIVITIES

11. During this 6 month reporting period, have you erigaged in any activities for or rendered any sefvices to ariy foreign principal
named in Items 7, 8, or 9 of this stateinent? Yes [X ‘No [

If yes, identify each foreign principal and describe in full detail your activities and services:

Promotion of Tourist Travel to the Caribbean region by means of Public Releases, distribution of Tourist Folders and Public
Relations on the joint interest of the Foreign Gover'nme_nt Islands and the USVI and Puerto Rico, as well as Allied Members
engaged in operations of hotels in the Caribbean covering centralized general activities for the Government Islands which

are members of the registrant

'

12. During this 6 month reporting period, have you on betialf of any foreig

n principal engaged in political activity® as defined below?
Yes [ No :

If yes, identify each such foreign principal and describe in full detail all such political activity, indicating, among other things,
the relations, interests and policies sought to be influenced and the means employed to achieve this purpose. If the registrant
arranged, sponsored or delivered speeches, lectures or radio and TV broadcasts, give details as to dates, places of delivery,

names of speakers and subject matter.

13. In addition to the above described activities, if any, have you engaged in activity on your own behalf which benefits youi' ‘
foreign principal(s)? Yes (J No [X] A

If yes, describe fully.

5 “Political écfivity,“ as defined in Section 1(0) of the Act, means any activity that the-person engaging in believes will, or that the person intends to, in any way influence.any
agency or official of the- Government of the United States or any section of the public within the United States with reference to formulating, adopting or changing the domestic

or foreign policies of the United States.or with reference to political or public intetests, policies, or relations of a government of a foreign country or a foreign political party.
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14.(a) RECEIPTS-MONIES !
During this 6 month reporting period, have you received from any foreign principal named in Items 7, 8, or 9 of this
statement, or from-any other source, for or in the interests of any such foreign principal, any contributions, income or
money either as compensation or-otherwise? Yes K No (1

If no, explain why.

If yes, set forth below in the required detail and separately for each foreign principal an account of such monies.®

Date ' ~ From Whom ' Purpose Amount
See attached $766,622.00
Schedule A
showing Monies
receieved '
$766,622.00
Total

(b) RECEIPTS - FUNDRAISING CAMPAIGN
: During this 6 month reporting pefiod, have you.received, as pait of a fundraisifig Garpaign’, any money on behalf of any

foreign principal named in Items 7, 8, or 9 of this statement? Yes [J No K
If yes, have you filed an Exhibit Dto your registration? © Yes O No [
If yes, indicate the date the Exhibit D was filed. Date .

(¢) RECEIPTS-THINGS OF VALUE ; ‘
During this 6 month reporting period, have you received any thing of value® other than money fiom ary foreign principal
named in Items 7, 8, or 9 of this statement, or from any other-source, for or in the interests of any such foreign principal?

Yes OO No X .
If yes, furnish the following information: .

Foreign Principal ‘ " Date Received Thing of Value Purpose-

' 6,7 A registrant isirequj,red to file an Exhibiit D if he collects or recéives contributions, loans, moneys, or other things of value for-a foreign principal, as pan ;f ;; fl;x_ld;alsm
campaign. (See'Rule 201(e)).
8 A Exhibit.D, for which no printed form is provided, sets forth an account of money collected or received as a result of a fundraising campaign and transmitted for a for€ign
principal. '
9 Things of value include but are not limited to gifts, interest free loans, éxpense free travel, favored stock purchases, exclusive rights, favored treatment over competitors,
"kickbacks,” and the like.
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715, (@)

DISBURSEMENTS-MONIES
During this 6 month reporting period, have you
(1) disbursed or-expended monies in connection with act1v1ty on behalf of any foreign principal named in Items 7, 8, or

9 of this statement? Yes Xl No [

(2) transmitted monies to any. such foreign principal? Yes O No K

If no; explain in full detail why thére were no disbursements made on behalf of any foreign principal.

Ify yes, set forth below in the requlred detail and separately for each foreign prmCIpa] an account of such monies, including

monies transmltted if any, to-each forelgn principal.

s
q

Date . , ‘To Whom Purpose Amount
See attached o - : o - $912,801.00
Schedule B : o o

showing monies'

disburs,ed -

$912,801.00

Total
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= (b) DISBURSEMENTS THINGS OF VALUE ‘
During this 6 month reporting period, have:you dlsposed of anything of value'® other thah fiioney in fartherance of or in

: connectlon with activities on behalf of any foreign principal named in Items 7, 8, or 9 of this statement?
Yes O - No ™

Ifyes; furmsh :thé'f(jllowing information:

Date .. Recipient Foreign Priticipal Thing of Value = - ~ Purpose

(¢) DISBURSEMENTS-POLITICAL CONTRIBUTIONS
- During this 6 inonth reportmg period, have you from your own funds and on your own behalf elther directly or through any

other person, made ‘any contributions of money of other things of value!! in connection with an election to any political
office, or in connection with any primary election, convention, or caucus held to select candidates for poll_tlcal office?

YesE - No®
If yes, furnish the following information:
Date Amount or Thing 6f Value Political Organization or Candidate Location of Evernit

\

10, 11 Things of value mclude ‘but are not hmlted to g1ﬂs interest free loans, expense free:travel, favored stock purchases excluswe rights, favored treatment over competitors,
“kickbacks,” and the'like. -
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V - INFORMATIONAL MATERIALS

16. (a) During this 6 month reporting period, did you prepare, disseminate or cause to be disseminated any informational materials?'?
Yes ® - No [J
If Yes, go to Item 17. ‘
(b) If you answered No to Item 16(a), do you disseminate any material in connection with your registration?
Yes (1 No (O '
If Yes, please forward the materials disseminated during the six month period to the Registration Unit for review.

T7. Tdentify each such foreign principal.
Caribbean Tourism Organization USA, Inc

18. During this 6 month reporting period, has any foreign principal established 5’b‘ifdg‘ét or allocated a specified sum of money to
finance your activities in preparing or disseminating informational materials? Yes No (O

If yes, identify each such foreign principal, specify amount, and indicate for what period of time.
$543,500 received from our member countries listed on page 3, line9 for July to December 31, 2014

19. During this 6 month reporting period, did your activities in preparing, disseminating or Cansing the dissemination of nformational
materials inclide the use of any of the following:

[ Radio or TV broadcasts [X] Magazine or newspaper ] Motion picture films [ Letters or telegrams
[0 Advertising campaigns X1 Press releases [0 Pampbhlets or other publications [J Lectures or speeches
[ Other (specify)
Electronic Communications
Email
Website URL(s): onecaribbean.org
[ Social media websites URL(s):
O Other (specif) e

20. During this 6 month reporting period, did you disseminate or cause to be disseminated informational materials among any of
the following groups:

O Public officials ] Newspapers [ Libraries .
‘O Legislators : [ Editors O Educational institutions
[J Government agencies [ Civic groups or associations [ Nationality groups

O Other (specify)

I "\-Nl‘nat”language-was used in the informational materials:
Xl English 1 Other (specify)

22. Did you file with the Registration Umt, U.S. Department of Justice a copy of each iter of such inform_ationaffriatérials
disseminated or caused to be disseminated during this 6 monith reporting period? Yes X No U
23, Did you label each item of such informational materials with the statement required by Section 4(b) of the Act?
Yes No O

12 The term informational materials includes any oral, visual, graphic, written, or pictorial information or matter of any kind, incliding that published by rheans of advertising,
books, periodicals, newspapers, lectures; broadcasts, motion pictures, of any reans or instrumentality of interstate or foreign commerce or otherwise. Informational materials
disseminated by an agent of a foreign principal as part of an activity in itself exempt from registration, or an activity which by itself would not require registration, need not be
filed pursuant to Section 4(b) of the Act.
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VI - EXECUTION

In accordance with 28 U.S.C. § 1746, the undersigned swear(s) or affirm(s) under penalty of perjury that he/she has (they have) read
_ the information set forth in this registration statemeént and the attached exhibits and that he/she is (they are) familiar with the contents
thereof and tha\t such contents are in their entirety true and accurate to the best of his/her (their) knowledge and belief, except that the
undersigned make(s) no representation as to truth or accuracy of the information contained in the attached Short Form Registration
Statement(s), if any, insofar as such information is not within his/her (their) personal knowledge. '

(Date of signature) g .(Print or type name under each-signamre or provide electronic signature 13)

March 10,.2015 /s/ Sylmia Brown - i eSigned

13 This statement shall be signed by the individual agent, if the registrant is an individual, or by a majority of those partners; officers, directors or persons performing similar
functions, if the registrant is an organization, except that the organization can, by power of attorney, authorize one or more individuals to execute this statement on its behalf,
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The Department:records list active short-form regisiration statements for the following persons filed on the date indicated
by each name. If a person'is not currently functioning in the same capacify directly on behalf of the forcign principal,
please indicate the date of terminiation in ftém'5 of the supplemental statement.

‘Shiort Form List for Registrant: Caribbcan Tourisin Organization, USA Inc.

 LastName FistName _ Registration Date
" Bramble  SylmaBown 03272012
Riley Clyde Hugh. 12/10/2002
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CARIBBEAN TOURISM ORGANIZATION USA Inc.
SCHEDULE A

Govt - Bahamas - ' 300,000.00

HO (Barbados) - 243,500.00

CARIBBEAN WEEK INCOME 37,198.00
LEADERSHIP STRATEGY CONF(SOTIC) 150,281.00
TRADE SHOW™ : 5,500.00
INTEREST INCOME : 1.81
OTHER INCOME 0.00.
SUSTAINABLE TOURISM CONFERENCE 28,170.00
ADVERTISING REVENUE' 1,685.00
TOTAL '

CHAPTERS ‘ 386.00

TOTAL RECEIVED 766,621.81
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CARIBBEAN TOURISM ORGANIZATION USA In¢.
SCHEDULE B

SALARIES AND WAGES

PAYROLL TAXES
- EMPLOYEE PENSION

" EMPLOYEEMEDICAL INSURANCE |
‘EQUIPMENT RENTAL/MAINTENANCE
WEB HOSTING & MAINTENANCE

INTERNET SERVICE
OFFICE RENT ‘
OFFICE SUPPLIES

‘POSTAGE/SHIPPING/MESSENGER
CONSULTANT EXPENSE

TRAVEL EXPENSE

FOOD & BEVERAGE €OSTS
SUSTAINABLE TOURISM CONFERENCE

CTC CONFERENCE

IT MAINTENANGE & SERVICE
TRADE SHOW EXPENSES
ROADSHOW EXPENSESE
ADVERTISINGEXPENSE

MARKETING EXPENSE
TELEPHONE & FAX
LEGAL FEES

REGISTRATION FEE -FARA

'PUBLIC RELATIONS

INSURANCES/LICENSES B
BANK/CREDIT CARDS SERVICE CHARGE
SUBSCRIPTIONS & ADVERTISING.

MISCELLANEOUS
ENTERTAINMENT
INTERN Stipend

BOARD & OTHER MEETINGS
‘CARIBBEAN WEEK EXPENSES
PENSION & ADMIN COST
AUDIT & ACCCOUNTING

TOTAL DISBURSEMENTS BY CTO USA In¢

TOTAL DISBURSEMENTS BY CHAPTERS

TOTAL DISBURSEMENTS

5

280,986
19,685
126,620
66,680

- 8,265 .

6,000
4,602
53,040
9,837
2,149
3,300
1,881
5,083

50,638

17,375
27,961
40,789
278
-3,888
15,351
20,250
1,226
305
4,000.
9,225
1,246
355.
5,083
-0
2:663
41
197,590
1,650
30,925

T 912,090

0
711

912,801
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TO MEMBER COUNTRIES

Anguilla

Antigua and Barbuda

' Bahamas
Barbados
Belize
Bermuda
Bonaire
British Virgin Islands
Cayman Islands
Cuba
Curagao
Dominica
Grenada
Guadeloupe
Guyana
Haiti

To learn more about our members visit: www.OneCaribbean.or

Updated bay 25. 2013

Jamaica
Martinique
Montserrat

Puerto Rico

Saint Lucia

St. Barts

St. Eustatius

St. Kitts and Nevis

St. Lucia
‘St. Maarten

St. Martin
St. Vincent & the Grenadines

Trinidad ‘and Tobago

Turks and ‘Caicos Islands
United States Virgin Islands
Venezuela
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80 Bidad Stieet, Suite 3200, New York, NY 10004 o Phoxe: 2]2~635—9530 o.Fax: 212-635-9511 & Emdil; CTOny@caribtourism.com
. ’ - . OneCr ibbean. org o \iwv,CaribbeanTravel.con

FOR IMMEDIATE RELEASE

Media Contact

Johnsoi JohnRose

Caribbean Tourism: Ongamzatlon
(246) 427-5242

: J]ohnrOSe@cal ibtourism:com.
" Samantha Hogcnson
Center for Responsible Travel (CREST) .
(202) 347-9203 ex. 414 , ' ¢
shogenson(@responsibltiavel.org ,

COLORADO STATE UNIVERSITY PROFESSOR PROPOSES WEB-BASED WINDWARD ISLANDS
MARINE TRAIL TO ENHANCE YACHTING EXPERIENCE :
~Dy. Glenn Haus: presented al a.session on marine protected.areas and coastal tourism al the first Caribbedn
Symtposium for Innovators in Coastal Tourzsm ~

ST. GEORGE’S, Gi'e;zadd"(ll July, 2014) ~ A U.S expert in'wter resource planning, as well:as protected areas
planning and management'is proposmg the establishment of a yachtmg trail in the soutli-eastern Caribbean to. unprove the
. yachting experience on the Windward Islands. ' :
Dr. Glenn Haas, a professm emeritus in the Oollege of Natural Resources at Co]m ado State University, preserited.
the proposal for the Windward Islands Marine Trail at ,ﬂ;gs_ﬁmfc.Cmbbean..Symposmm for Innovators in Coastal Tourisin:
' which ends here on Friday, ’ C »
‘The proposed trail would bea free web-based trail of information and'seivices that yachters and.other travellers
woitld use to expeiience and enjoy the:Windward Islands.
In addition to prov1dmg a tiumbet. of services that would facilitate travel by yachters, the trail will enhance
commimity benefits from authentic interactions 6fthe yachting community with local citizens and communmes, Dr.
‘Haas' saxd 5
It will also engage ﬂie,,yaéﬁtiijg,ponununity{ig the conservation and protection of marine resources and protected
- afeas; serve as a financial engine for National Conservation Trust(s). and their consetvation of protected areas and increase.
v\govermnent efficiency; reduce.costs and’ leakage and’ provide additional employment, he added.
“This trad will attract the yachting commumty because it would be:a status symbol to say they have floated, they
have: boated this trail,” Dr: Haas suggested :

: The 1* Caribbean Symposiun for. Innovators:in Coastal Tourism is: supported by Bucuti & Tara Beach Resort, the
iﬁtéfhatmnal Fund for Agricultural Development (]FAD) St. George’s University, The Nature Conservancy (TNC), the
German Mlmstry for the Environitient- funded GIZ- \CCAS PrOJect in Gterada, Puntacana Resort & Club, The Travel

% ‘Foundation, The Ocean Foundation and True Blue Bay Resort,

1
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For symposium details and updates visit www.CTOCRESTSymposium.com: For a short video intérview with Dr.

Haas, please:click-on the following link: lvittp:‘//bi't.lny/ 1mOlJi

| » -ENDS -
About the Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO); with headquaﬂers in Barbados and offices in New York and London, is the
Caribbean’s tourism. development agency comprising membership of over 30 countries and teiritories including Dutch,
English, French and Spanish, as well as a myriad of private sector- allied members. The CTO’s vision is to position the
Caribbean as the most desirable, year round, warm weather destination; and its purpose is Leading Sustainable Tourism -
One Sea, Oné Voice, One Caribbeain..

" Among the benefits to its:members the: organization provides specialized support and technical assistance in sustainable
tourism development, marketing, communications, advocacy, human resource development, event planning & execution
and research & information technology.

In addition the CTO, in partnership with the Caribbean Hotel & Tourism Association, jointly and equally owns the
Caribbean Tourism Development Company, a’ ‘maiketing and business development entity dedicated to promoting the

Caribbean brand worldwide.
Thie CTO’s: Headquarters is.[ocated at Baobab Tower, Wairens, St. Mlchael ‘Barbados BB 22026; Tel: (246) 427- 5242,

Fax::(246) 429-3065; E-mail: C CIObarbados(@caribtourism.com.

The CTO’s'New. Yoxk office is: located at 80 Broad St., Suite 3302, New York, NY* 10004 USA: Tel: (212) 635-9530;
Fax: (212) 635-9511; E-miail: CTOny@caribtourism.com;

The CTO’s'London office is located at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208948 0057;
Fax: 011 44 208 948 0067; E-mail: CTOlondon@caribtourism.com:

For more infotimation on the Caribbean Tourism Organization please visit www.OneCaribbean.org.
Get the latest CTO updates.on Twitter at http://www.twitter.com/ctotourism.

Corinect with CTO on Facebéok at hittp: //www facebook. com/CarxbbeanToux1smOggamzat10

About the Center for Responsible Travel (CREST)
The Center foi Responsxble Travel (CREST) is a unique non-profit organization affiliated with Stanford University,

devoted-to increasing the positive global impact of responsible tourism. Founded in. 2003, CREST functions as a bi-
coastal institute; with offices in Washmgton DC, and at Stanford University in Califors nia,

CREST stands alone in the areas of environmentally sustainable and socially' responsible tourism, having built an
international network of highly-trained experts providing inter dlsmplmary analysis and solutions, as well as publications,
conferences, courses, training, and educational wor kshops. CREST delivers  programs and services in field fesearch,
feasibility and impact studies, market research, certification programs; traveler’s phllanthropy and strengthening
sustainable tourism-and ecotourism. CREST’s mission is (6. promote responisible toiivism policies and practices globally
so that local-Gommunities may thrive anid steward theii cultural iesources and biodiversity:.

The rapid pace of resort-and vacation hoine developments along coastlines and on islands is contributing to a variety of
environinental and social issues. CREST has sought to critically address these through résearch and analysis of the:
coastal tourism: sector — the: fastest growing sector in the:tourism industry ~ in order to-lessen the social and environmental
‘impact of these developments and'increase the benefits:for local communities on the coast.

CREST has extensive experience examining and providing policy recommendations tothe coastal-tourism sector
including several reports-and publications; 1) “Alternative- Development Models & Good Practices for Sustainable Coastal
Tourism; A Framework for Decision Makers in Mexico”, a report which compiles existing best practices for sustaiiiable,
large-scale coastal tourism developments in‘Mexico, and provides recommendations for implementation at the policy
level; 2) “The Impact of Tourism Related Development along Costa Rica’s Pacific Coast”, a multi-dimensional study
which critically assesses the growth trends-and imipacts of tougism and tourisii related development along Costa Rica’s
‘Pacific Coast; 3) “Global Trends in Coastal Tourism™, a stady funded by WWF, which analyzes global trends in"coastal
and marine tourisin; 4) “Cruise Tourism Impacts in Costa Rica & Honduras: Policy Recommendations for Decision
Makers” and “Craise Tourism.in Belize: Per ceptlons of Economic, Secial and Environmental Impacts”, two- reports ‘which
take-a critical look at the impacts of the cruise tourism industry'in Central America.

For moté itiformation about CREST, please visit www responsxbletmvel org ‘oi“contact; staff responsiblettavél.org,
Visit CREST on Twitter at https://twitter.com/CRESTResTravel. ; '
Connect with CREST on Facebook at httns.//www.facebook.conﬂCRESTravel.
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-t .Johnson JohnRose | Communications Specialist | Caribbean Tourism Organization
Ground Floor | BaobabTower | Warrens | St.Michael BB22026 | BARBADOS
Tel: (246)427-5242°Ext 2229 | Fax:(246)429-3065 | Skype:jjohnrose.cto
Websltes: www. OneCaribbean.org | www.CaribbeanTravel.com
Facebook www, facebook comZCarubbeanTounsmOgamzano

Leading Sustainable Tourism — One Sea; One Voice, One Caribbean!

v EWIT. SAVE IT: BON'T PRINT IT UNLESS ABSOLUTELY NECESSARY,

Thils email and its attachments may-big‘confidential and are: intended: solely for the use of the individuafto whom it Is addressed. If you are not
the! Intended recipient of thiis' ‘emall and its attachments, you must take no.action based upon them;, nor must. you copy or show them to anyone.
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CTO FOUNDATION OFFERS $45,000 IN SCHOLARSHIPS AND GRANTS FOR 2014 -

~ A dozen Caribbean natzonals toreceive financial supporvt-to pursue further education in tourism-related
disciplines ~

(BRIDGETOWN, Barbados). 7 August 2014 —~A dozen Caribbean naﬂbnalé have been ‘awarded

scholarships and grants to the tune:of US$45,000 to pirsue studies in hospitality, tourism and language training,
Over eighty applications were received by the CTO Foundation, the Caribbean Toutism Organization’s
scholarship programme, -and follovmng athorough analy51s of the applications, six scholmshlps and six grants

were awarded. . .
“All of‘-these*in&i'viduélé who tiemonstrated hlgh IéVeI's? of achievément:and Ieaéié’fship both within and
“We would have Ioved to offer even more scholeushlps this year but the nimbér we glve is hmlted by
the level of funding that we receive,” she added. “I wish to appeal to everyone in the: Caribbean-and those domg
busiriess in the Caribbean to contribute whatever little that they can to this very worthy cause:”
This yeat, scholarships were awarded to. applicants from Barbados, the: British Virgin Islands (BVI),
Dominica, Martinique, Saint Lucia and St. Vincent & the Grenadines. Nationals of Bﬁ'i‘bédos_, Dominicd,

Jartiaica and St, Maarten were-awarded grants

The scholarship winners are-as follows:
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Rhodni Skelton, BVI, MSc. Tourism with Project Management; University of the West Indies, Cave
Hill Caimpus B h

Lotine Bozin, Martinique, MSe. Management “Grand Ecole Program”, Grenoble Ecole de

Management (GEM).

Shona Quamrmie, St. Vincent & the Grenadines , Global MBA- Internatiorial Business, Hospitality,

Sports & Leisure: Management, London School of Business & Finance (Onlire)
Dave Headley, St: Lucia, MSe. Tourism Management (Online), Colorado State University
Nikisha Rabess, Dominica, MSe. Tourisin Marketing, University of Sitrey

Keisha Springer; Barbados, MS¢, Tourism' & Events Management; University of the West Indies,
’ ' )

Cave Hill Campus
" Study grant weré awarded to thie following:
s'askia'i;oosex'; ‘St. Maarten, BA Hospitality Management with Language (French), Edinburgh Napier
University, Scotland, UK ‘

Reneé Cilambérs_,‘vJam'&icaf,:{BS'c;,"'I'bufiSm Management, The University of thie West Indies- CHTM

Iman Deirick, Batbados, Travel- Tourism & Hospitality Management, Johnson and Wales North

Miami University

David Thornhill, Dominica, BA International Hospitality & Tourism Management, Anglia Ruskin
University, UK

Nadine Valentine, Jamaica, MSc. Tourism Hospitality Management, Mona School of Business &

Mana_gé:meht-

Kéishanaa. Brancroft, Batbados, BSc. Hospitality & Tourism. Management, University. of the West
Tndies;.Cave Hill Campus
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Since 1998, the CTO Foundation has provided over 200 scholarships and grants totaling nearly US $1 .
. million. Major Foundationi contribitors include American EEXp'l‘,ess,_ American Aitlines, Interval International,
the CTO chapters and gllicd.mémbers worldwide.

The CTO 'Founcll_ation,,;seﬁt up in 1997, is registered in New York State as a Not-for-Profit Corporation,
férm,ed excliisively for charitable and educational purposes. Its main aim is to. provide scholarships and study
grants to students and industry personnel who are Caribbean nationals, from CTO-member countries, who wish
to pursue studies in the areas of toutis/hospitality and langnage training. CTO Foundation sponsors include
American Express, American Aitlines, Interval International, Universal Media, the CTO chapters worldwide

and numerous CTO allied members.

About the Caribbean Tourism Organization
The. Canbbean Tourism Organization (CTO), with headquartels in Barbados ‘and offices in New York and

London; is the Caribbean’s tourism development agency comprising membership of over 30 countries and
territories mcludmg Dutch, Enghsh French and Spanish, as well as a myriad of private sector allied members.
The CTO’s:vision is to position the Caribbean as the miost desirable; year round, warm weather destination, and
its purpose i§ Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to its members the organization provides specialized support and technical assistance in
sustainable tourisin development, maiketing, communications, advocacy, human resource development, event
' planning & execution and research.& information technology.

In addition the CTO, in partnership with the Caribbean. Hotel & Toutism Association, jointly and equally owns
the Caribbean Tourism Development Company, a marketing and business development entity dedicated to
promoting the Caribbean brand worldwide.

The CTO’S Headquarters is located at: Baobab Tower, Warrens, St. Michael, Barbados BB 22026;. Tel (246)
427-5242; Fax: (246) 429-3065; E-mail: CTOba1bados@canbtounsm com.

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004 USA: Tel: (212)
635-9530; Fax: (212) 635-9511; E-mail: CTOny@canbtourlsm com;

The CTO’s: London office is located at The Quadrant, Richmend, Surtey TW9 1BP, England. Tel: 011 44 208
948 0057; Fax: 011 44 208 948 0067; E-mail: CTOlondon@caubtounsm com;

For more information on the Caribbean Tourism Organization please visit www.OneCaribbean.org.

Get the latest CTO updates on Twitter at hittp:/www.twitter. cotn/ctotourism.

‘Connect with-CTO on Facebook at hitp://www.facebook com/Caribbean TourismOr: gamzatlon

Johnson JohnRose | Communications Specialist | Caribbean Tourism Organization
Ground Floor | Baobab Tower | Warrens |:St. Michdel BB22026 | BARBADOS
Tel: (246)427-5242 Ext 2229 | Fax: (246) 429-3065 | Email: Jjohnrose@caribtourism.corn | Skype:

jlohnrose.cto
Websntes WWW, OneCanbbean org l ﬂm;CanbbeanTravel com

C&M Twntter www twntter com/CtoTourlsm

Leadmg Sustamable Tourism— One Sed, OneVoice; One Caribbedn!
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STATEMENT BY THE CARIBBEAN TOURISM ORGANIZATION ON CHANGES IN US/CUBA

RELATIONS

BRIDGETOWN, Barbados (Decemben 23, 2014). This week’s announcement of a change in diplomatic.
relations between Cuba.and the United States is a welcomnie. ‘opportunity to increase tourist arrivals to the
Caribbean. With the USalready being the region’s largest source market, producing neatly half of our tourism
business, this new development could enhance those numbers. Last year we welcomed over 12 million
Americans to our.shores. An opportunity to substantially-i increase that number will be welcomed.

Cubaisa longstanding and active member of the Caribbean Toutism Or gamzatlon, having Jomed the CTO'in
1992. The island is actively engaged in our trade and consumer promotmus in Canada, Latin America and
Europe and we look forward to including Cuba in our pro grammes in the United States. We now anticipate the
island’s broader participation in CTO-organised global and regional events in the future..

‘Naturally, an unusually large inflow of new travelers to the Caribbean will have-yarying effects on Cuba and the
rest of the Region, The CTO will prowde the techical resources necessary to manage the growth,. reduice any
dislocation, and help create sustainable tourism development strategies throughout our member-countries.

‘The CTO proudly promotes'an exciting, diverse tourism product offered by its over 30 member countries and
‘Cubaisan mteg1 al part-of that diversity. The success of every member-country is an important focus of the
Organization’s overall vision for the Caribbean.

About the: Caribbean Tourism Organization

The Caribbean Tourism Orgamzatlon (CTO), with headquarters in Barbados and offices in New York .and -
‘London, is the Caribbean’s tourism development agency comprising membership of over 30 countries -and -
'temtones including Dutch, English, French and: Spanish, as well as a myriad of private sector allied members,
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+ The CTO’s vision is to;position the Caribbean as the most desirable, year round; warm weather destination, and
its purpose is Leading ustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to, its members the organization provides specialized support and technical assistance in
sustainable tourism development marketing, communications, advocacy, human fesoutce dévelopmeiit, évent
plannmg & execution and résearch & information technology.

In addition the CTO, in partnershlp with the Caribbean Hotel & Tourism Association, jointly and equally owns
the Caribbean Tourism Development Company; a marketing and business development entity dedicated to
promoting the Carjbbean:btand worldwide.

The CTO’s Headquarters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 22026; Tel: (246)
427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com

The CTO’s New Yoik office is located at 80 Broad St Suite 3302, New York, NY 10004 USA: Tel: (212)
635-9530; Fax: (212) 635-9511; E-mail: TOny@carlbtounsm com;

The CTO’s London office is located at The Quadrant, Richmond, Surrey TW9 1BP 'England. Tel: 011 44 208

948 0057; Fax: 011 44 208 948 0067; E-mail: C CTOlondon@caribtourism.com; For more information on the
Caribbean Tourism Organization please visit www.OneCaribbean.org,

Get the latest CTO upd_ates'on Twitter at httg://www.twmer.com/ctotounsm;_

Connect with CTO on Facebook at http:/www.facebook.com/CaribbeanTouirismOrganization.

Johnson JohnRose | Communications Specialist | Caribbean Tourism Organization
Grotind Flooe | Baobab Tower | Warrens | St. Michael BB22026 'I BARBADOS

Tel: (246) 427-5242 Ext 2229 | Fax: (246) 429-3065 | Email: jjohnrose@caribtourism.com | . Skype:
jiohnrose.cto _

Websites:www.OneCaribbean.org | www.CaribbeanTravel.com

Facebook: www.facebook.com/CaribbeanTeurlsmOrginization

@WN Twitter: www(t\vi't'ter.com[.CtoT‘ourism

oA
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STATEMENT BY THE CARIBBEAN TOURISM ORGANIZATION ON NEW CHANGES IN THE
. BRITISH AIR PASSENGER DUTY (APD)

BRIDGETOWN, Barbados (3 Dec 2014) -The:Caribbean Tourism Organization (CTO) welcomes today’s
announcement by the British Chancellor of the Exchequer, George Osborne, of further changes to the Air
Passenger Duty (APD) from next May.

The Chancellor has-annouriced in his December 3™ Autumn Statement the abolition of APD for-children under
the age of 12 from next May, one month after the current four-tier APD system is simplified into two bands,
reducing APD on fares to the Caribbean-and other long-haul destinations to the same rate as to the US. The tax
will be abolished for all children under 16in 2016. .

This tax break saves a family of four flying to the Caribbeari £142.
CTO Chairinan, Hon. Richard Sealy, the Minister of Tourism and International Transport for Barbados, said:

“The CTO welconies today’s: ‘announcenient by the Chancellor of the Exchequet. This reduces the burden on
families travelling to the- Catibbean, as it-will make flying a bit more affordable. These adjustments will come
just before summer 2015 and linked to the re-banding exercise which takes effect from April will impact
positively on arrivals from the United Kingdom. The CTO would like to thank everyone including our industry
paitners who continue to advocate it favom of moie-affordable flights to the. Canbbean by the lowering of the

APD, «
The APD has risen by up to 160 per cent:since it was introduced twenty years ago and six-times in the last six-

years.

About the Caribbean Tourisin: 01 gamzatlon
The Canbbean Tourism Orgamzatlon (CTO), with headquarters in Barbados and offices in New York and

London, is the Caribbean’s tourism’ “development. agency comprising membership. of over 30 counties and
territories mcludmg Dutch, English, French and Spamsh as well as a myriad of ptivate sector-allied members.

The CTO’s vision is to posmon ‘the:Caribbean as the most desitable, yeai round, warm-weather dest:matlon, and
its puirpose is Leadmg Sustainable Tourism - One Sea, Otie Voice, One Caribbean. :
Ainong the benefits to its members the organization provides specialized support and technical.assistance in-
Sustainable tourism development; marketmg, communications, advocacy, human resource development event

planning & execution and wsearch & information technology
1
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In addition the CTO, in pattnership with the Caribbean Hotel & Tourism Association, jointly and equally owns
the Caribbean Tourism Development' Company; ‘a marketing and business development entity dedicated to
promoting the Caribbean biand worldwide:
The CTO’s Headquarters is located at Baobdb Tower, Warréns, St. Michael, Batbados BB 22026; Tel: (246)
© 427-5242; Fax: (246) 429-3065; E-mail: CTObatbados@car:btourlsm com.

The CTO’s New Yoik office is located at 80 Broad St., Suite 3302, New York; NY 10004, USA: Tel: (212)
- 635-9530; Fax: (212) 635-9511; E-mail: CTOny@caubtomlsm com;
. The CTO’s London office is located at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208

948 0057; Fax: 011 44 208 948 0067; E-mail:. CTOlondon@caubtounsm cOotn;

For more information on the Caribbean Tourism Organization please visit www.OneCaribbean.org.

Get the latest CTO updates on Twitter at hitp://www.twitter.com/ctotourism.

Connect with CTO on Facebook at http://www.facebook.com/CaribbeanTourismOrganization.

Johnison JohnRose | CommunicationsSpecialist | Caribbean Tourist Organization
Ground Floor | Baobab Tower | Warrens' | St. Michael BB22026' | BARBADOS

Tel:. (246) 427-5242 Ext 2229 | Fax: (246) 429-3065 | Email: ﬁohnrose@canbtounsm com | Skype:-
Jjohnrose.cto

Websites; www.OneCaribbean.otg | www.CaribbednTravel.com

Facebook: www.facebook.com/CaribbeanTourismOrganization

C& MN Twitter: 'wWw.»gw‘itter.com[.CtoTou[iSm

~Leadmg Sustainable Tourism ~ One Seq, Orie Voite, One Caribbean!
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STATEMENT BY THE CARIBBEAN TOURISM ORGAN IZATION ON CHANGES IN US/CUBA

RELATIONS

BRIDGETOWN, Barbados (3() Dec 2014) —The recent anmouncement. of a change in dlplomahc relations
‘between Cuba and the United States is a welcome opportunity to increase tourist arrivals to the Caribbean The
US is the reglon s largest SOUIce: mazket producmg nearly half of our tounsm busmess Last yem we welcomed.

welcomed
Cubaisa Iongstandmg and active-member of the Caribbean Tourism Organization, having joined the

organization in 1992. We engage the destination in our efforts in Canada, Latin America and Europe and we
look forward to'including Cuba in our: pxogrammes in the United States. Wé.made-a small but important
bveakthrough in 2002 when we succeeded in‘our- efforts to-secure a visa for the then Coordmatm of

in New York: We antxcxpate much bmader pamczpa’non in all CTO-ox ganised events

The CTO proudly promotes an. excltmg, diverse tourism product offered by its over 30 member-countiies. Cuba
is an integral part of the diversity. We support our members’ initiatives and will continue to provide the
technical and other resourges: necessary to.grow. viable source markets and create: sustdinable tourism
development. strategles This is aiy impoitant part of the CTO's overall vision for the Caribbean.

About the Caribbean. Tourxsm Organization '
The: Caribbean Tourism -Organization (CTO), with headquarters in Baibados -and offices in: New' York and

?London, is the Caribbean’s tourism development agency comprising membership of over 30 countries and
territories mcludmg Dutch, English, French and Spanish, as well as a myriad of private sector allied members.

The CTO’s vision is:to position the:Caribbean as.the most desirable, year round, warm wegther destination, and
its purpose is Leadmg Sustainable Tourism - One Sea, One Voice, One Caribbean.

’Among the benefits to its members the organization ‘provides specxahzed support and  technical assistance in
sustainable tourism development; ‘marketing, communications, advocacy, human tesourcé development, event
planning & execution and research & information. techniology.

Tn addition the CTO, in partiership with the Caribbean Hotel & Toutism Association, Jomﬂy and equally owns.
the Caribbean Tourismi Development Company, a marketing and business development entity dedicated ‘to
\promotmg the Caribbean brand worldwide.

The CTO’s Headquarters:is located at Baobab ‘Tower, Warrens, St. Michael, Barbados BB 22026; Tel: (246)
427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com
‘The CTO’s New York officé is located at 80 Broad St., Suite 3302, New York; NY 10004 USA: Tel: (212)
635-9530; Fax: (212) 635-95 11; Bemail: C’I‘Onv@carlbtounsm.com

1
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The CTO""s' London ofﬁce is ‘loc'a'ted "at“Th‘e Quadlant Ri‘chm‘ond Sunc‘y TW9 1BP, England. Tel: 011 44 208

For more information on the Caribbean Tourism Organization please visit www.OneCaribbean.org. Get the
latest CTO updates on Twitter at http://www twitter.com/ctotourism. Connect with CTO on Facebook at

http://www.facebook.com/CaribbeanTourismOrganization. )

Ground,_F[oor | Bgobab Tow_eqr l Warrens | St. Mtchaef B822026° ] BARBADOS

Tel: (246) 427-5242 Ext 2229 | Fax: (246) 429-3065 | Email: jjohnrose@caribtourism.com | Skype:
Jjohnrose.cto

Webs:tes WWW: OneCanbbean org | www. CanbbeanTravel com

WN “Twitter: www. twng;er com[CtoTourlsm

Leadmg Sustainable Tourism— One Seq; One Voice, One Caribbean!
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CARIRBEAN TOURISM SECTOR ADVISED TO FOCUS ATTENTION ON NEEDS

' OF MODERN TRAVELLER
~ Bahamian sustaingble tourisn expert Earlston McPhee fells delegates atfemlmg Statin Sustdainable
Conference if’s time o stop catering to yesterdny’s vmtw’ -~ : ‘

ORANJESTAD, St. Eustatius (25 September 2014) = The Regional-tour{ism‘plax,mex's-and policy-makeis
‘have been advised to stop cateting to the visitor of yesterday and focus on the needs of the, inodetn traveller in
order to survive growing competition. from both emerging and ttaditional Caribbean miarkets.

The Bahamian sustairiable tourism. development expert, Earlston McPhee, said the traditional sun, sea
and sand"-p’r'oaﬁct: i fio Tonger adequate and tourism developers must incorporate the Caribbean’s culture and

history in their offerings,
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Mr ..Mi:,Phee,‘the-fd‘ireétol‘ ‘of sustainable tourism in the Bahamas, told delegates attending the opening of
the 3rd annual Statia Sustainable Conference at the Mike Vari Putten Youth Centre here that the opportunities
~ are present and all that is needed is the will to act, ' |

“For the most part, we: in the region continue to ignore consumer trends and demand for vacations that
offet eéxperience. The new consumers through surveys are saying that they want to expeﬁcnce our food, our
music, our heritage; they want to get to know who we ate as'a people. Yet we continue to cater to the visitor of
yesterday-and offer p‘rodixéts solely based on sand, sun and sea,” he told the audience which included the island
governor, Gerald Berke] and the commissioner of tourism, Carlyle Tearr, in his kéynote address.

“We ignore the offexings of our rich history and culture, great tasting dishes, the pulsating sound of our
junkanoo, our steel pan. These are the rear assets that differentiate us from other competing destinations and
allow our visitor to return to theit home with a sense of place of our islands,” hesaid.

Mr: McPhee advised that in otder to successfully face the competition, the Caribbean must develop
effective leadership, develop IinkagesfiWith other sectors in order to stem lcakagés, differentiate ‘the product
based on the characteristics of the destinations and the rich history, culture and heritage; promote and provide -
incentives and a conducive envuonment to attract international and domestic investors and move away from
using increasing arrivals as a yardstick to measure Success.

In addition, he said, the region must develop and embrace its human resource and the environment.

“It'is my belief that the two most important assets thg: Caribbean has that are crucial to its economic and
social development are its human resources and its environment. It make good business sense to invest in these
two assets as a strategy to positiofi itself'as a major destination of choice in the medium and long term.”

Approximately 100 local, regional and international delegates aie participating is the conference, which
has as its theme, Tourism and Development in the Corhmunity. It-ds organized by the island’s tourist board, the
St. Eustatius Tourism Developmerit Foundation, with.support from the Caribbean Tourism Organization (CTO).

About the St. Eustatius Tourism’ Development I‘oundahon

‘The St. Eustatius Tourism Development Foundation is the agency responsible for promoting and developmg
tourism.on St. Eustatius. The mission is to get the island Governinent to lend greater priority to tourism by
providing adequate funding to effectively and efﬁc1ent1y promote tourism in key markets; ensuring:a quality
toiirism product by introducing and controlling the minimum standard requirements; preparing future
generations to take on greater 1espon31b1ht1es within thissectot by means of teaching tourism as a subject on

levels of the education'system.
‘The STDF office is:located at Foit Oranje, Oranjestad, St. Eustatius, Dutch Catibbean. Tel +599 318 2433, Fax

+599 318 2433, Email; mfo@stahatounsm com. Please follow us on Facebook:
‘http://www., facebook com/page/, St-Eustatws-«Tounsm/ 184630988242982

The Caribbean Tourism Organization e -
The Caribbean Tourism. Organization (CTO), with lieadquartets in Barbados and offices in New York and

London, is ‘the Caribbean’s toutisti developrent agency comprising membiership of over 30 countries and .
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territories including Dutch, English, French and Spanish, as well as-a myriad of private sector allied members.
* The CTO’s vision is to‘position the Caribbean as the most desirable, year round, warm weather destination, and
its purpose is Leading:Sustainable Tourism - One Sea, One Voice, One Caribbean:
Among the benefits to its members: the organization provides specialized support and technical assistance in
sustainable tourism development, marketing, communications, advocacy, human resource development, event
planning & executignf.and-research; & information technology.. "
In addition the CTO, in partnership with the Caribbean Hotel & Tourism Association, jointly and equally owns
the Caribbean Tourism Development Company, a marketing and business development entity dedicated to
promoting the Caribbean brad wotldwide, |
The CTO’s Headquatters is locdted at Baobab Tower, Wairens, St. Mlchael Barbados BB 22026; Tel: (246)
427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@ecaribtourism.com. ‘
The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: Tel: (212)
635-9530; Fax: (212) 635-9511; E-miail: CTOny@caribtourism.com; |
‘The CTO’s Londoén office is located at The Q;ladrant, Richmond, Sutrey TW9 1BP, England. Tel: 011 44 208
948 0057; Fax: 011 44 208 948 0067; E-mail: CTOlondon(@caribtourism.com;
Formore information on the:Caribbean Toutism Organization please visit www.Onécaﬁbbeén.org.
‘Get the latest CTO updates on Twitter at http://www.twitter.com/ctotourism . ‘
‘Connect with CTO on Facebook at hitp://www.facebook.com/CaribbeanTourismOrganization.

JohnsonJohnRose | Commiuinications Specialist | -Caribbean Tourism Organization
Ground'Fioor- | Baob’abT_awér | Warrens | St. Michael BB22026 | BARBADOS
Te! (246) 427-5242;-E5<'t“2229f | Fax: (246)429-3065 | Email: jiohnrose@caribtourism.com | Skype:
% A4 Websrté;Ww OnecCaribbean.org’ | www.CaribbeanTravel.com

L Facebook: wwiw.facebook. com/CanbbeanTourismOrggnization

Twitter: www.twitter.com/CtoTouris
é%cr%w s yiter.com/Ciolourism

fLeadmg Sustainable Tounsm One Seq; One Voice, One Caribbean!
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Johnson JohnRose —CTO
Tel: (246) 427-5242

Email: jjohnrose@caribtourism.com

' NEVIS RETAINS CARIBBEAN TOURISM YOUTH CONGRESS TITLE

~ 14-yeai-old student Rol-J -»Wilfi(tms Jollows in footstep of cornpatriot Neila Jones ~

la Jones congratulates her corpatriot, Re Wzlhamson-winning
. on keeping the title in Neyis

(BRIDGETOWN, Barbados) 22 September 2014 — The title of Caribbean Tourism Youth Congress

‘Winner has been retained by Nevis for the second consecutive year,




-
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“Rol-J Williams, a 14-yeai-old student. of Gingerland Secondary School, outshone 10 other competing
Junior Ministers/ Commissioneis of Tourism from around the Caribbean to emerge victorious during the
Caribbean Tourism Organization (C’I‘O)’s State of the Industry Conference (SOTIC) 2014, in St. Thomas, US
Virgin Islands, ‘

Williams quoted Shakespeare to sum up his feelings on being announced the winner. “Wisely and slow; -
they stumble that run fast.” He described the giuelling practice sessions he imposed upon himself o prepare for
the conference; sometimes unfil the wee hours of the motning. During these rehearsals he chided himself for
any. mistakes he made while practicing his speech, he mvealed. |

Youth Congress coordinator, Bonita Moigan, who is also the director for resource mobilization and
development at the. CTO stated, “This programme is one pillar of the CTQ’s sustainable tourism strategy in
engaging with Caribbean youth to stimulate their thinking regarding fourism issues and trends'and encouraging
their participation in the sector: ’

* “We are equally proud of all 11 Junior Ministers and Commissionets of Tourism who participated and
paiticularly impressed with their varying styles of speech-delivery and ideas generated. The future of tourism is
very bright!”

Rohan Alfred of Samt Mary s-College of St. Luc1a placed second and Arielle Gaskin, a student of the
Albena Lake-Hodge Comprehensxvc.School mAngul_ll,_a,vcame t}urd.

Each participant debated the concepts of accessible tourism of experiential tourism, as ‘well as the
mystery topic, which required them to extemporangously conceive an idea for a local tourism attraction
targeting young people. | | '

Outgoing Youth Congress winner, Neila Jones of Nevis, who is studying business and law at the Nevis
Sixth Form College, ably chaired the sessioris. She expressed her sincére thanks to the CTO and her local
towrism ministry for all of the developmental activities: .she was able to enjoy duri mg her tenure. i

-END—

About the Caribbean Tourism Or: ganization
The Canbbean Toumsm Qrgamzatlon (CTO), with headquarters m meados and ofﬁces in New Ymk and‘

temtones mcludmg Dutch Enghsh French and Spamsh as weII as amyriad of pnvate sectm alhed members
The CTO’s vision is to position the’ Canbbean as the most desiiable, year round, warm weather destination, and
its purpose:is Leadmg Sustainable Tourism - One Sea, One Voice, One Caribbean;

,Among the benef ts to its members the orgamzanon provndes specmhzed suppmt and techmcal assmtance m ‘
plamlmg & ezg_ecuilgn and reseatch & mfoxmatmn technology

In addition the CTO; in partnership-with the Caribbean Hotel & Tourism Association; jointly and equally owns
the Catibbean Tourisin Developmeiit: Company, a malketmg and business development entity dedicated to
promoting the Caribbean brand worldmde
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The CTO’s Headquatters is located at Baobab Tower, Wauens, St. Michael, meados BB 22026; Tel: (246)
427-5242; Fax:(246)429-3065; E-mail: CTObalbados@canbtoumsm com.

The CTO’s New York -office is located at-80 Broad St., Suite 3302, New York, NY 10004, USA: Tel: (212)
635-9530; Fax: (212):635-9511; E-mail; CTOny@caribtourism.com;

The CTO’s London office is located at The Quadrant, Richmond, Suirey TW9 1BP, England. Tel; 011 44 208
948 0057; Fax: 01144 208 948 0067; E-mail: CTOlondon@caribtoutism.com;

For mere information on the Caribbean Tourism Organization please visit www.OneCaribbean.org.

Get the latest CTO updates on Twitter at http://www.twitter.com/ctotourism.

Connect with CTO on Facebook at hitp://www.facebook.com/CaribbeanTourismOrganization.

Johnson JohnRose | Communications Specialist | Caribbean Taurism Organization
Ground Floor | Baobab Tower | Warrens. I St. Michael BB22026 | BARBADOS
Tel: (246) 427-5242 Ext 2229 | Fax:(246)429-3065 | Email: jjohnrose@caribtourism.com | Skype:

Jiohnrose.cto
Websites: www. OneCanbbean org | Www. Canbbean‘rravel com

%M Twitter 'www twitter com/CtoTourism

Leaa'mg Sustainable Tourism =One Sea, One Voice, One Caribbean!
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Contact: Johnson JohnRose; CTO -
Tel:  (246) 427:5242

E-mail: jjohnrose(@caribtourist.cofi

PUERTO RICO'COPS TOP CTO SUSTAINABLE TOURISM AWARD

~ Caribbean Excellence in Sustainable Tourism Awards presented at State of the Industry Conference
inUS Vlrgm Islands ~

erto Rico Tourism Company

CHARLOTTE AMALIE, St. Thomas (18 September, 2014) ~ The
(PRTC) has won the Caiibbean Tourism Orgariization” top sustainable tourism award, the:Caribbean Excellence
in Sustainable Tourism (CEST) Award, preserited in collaboration with the online conifinity for the travel and
tourism industry; TravelMole.. - |

This award is pi'eseni'e‘d to. au'destination' or tourism-related ‘corhpany in ﬂrecogniﬁO‘n of 'vexcellen'ce in

Six forWaridathnﬂdn‘g sustainable tourism initiatives‘in the Caribbean were presente’d Wﬂ'h' awards: at‘a
ceremony- durmg theé-State of the Industry Corferetice (SOTIC) at the Marriott Frenchman’s Reefand Mormngf
Star Resort
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" “We started these awards to give our partners eﬁddfs’emeﬁts they can share with po,tenti,al visitors s0 they
can garner more business. There are persons keen on keeping their carbon footprint at a minimum during travel
anid through our awatd designations these properties and attractions can be easily identified,” said Gail Henry,
the CTO’s sustairiable tourism product specialist. |

“Sustainable tourism initiatives like the ones being rewarded today do mioré than ensure the longevity of
Caribbean tourism, they-also increase the region's global competitiveness;” she added.

The awards comprised six categories covering all aspects of sustainability, from overall excellence, to
accommodation, community, heritage and biodiversity: They were judged by a ‘panel of three tourism and
environmental specialists: Lloyd Gardener, the president of thie Foundation for Development Planning Inc. in
- the USVI; Jake Kheel, the environmental difector at Puntacana Resort & Club‘in the Dominican Republic and
Gail Henry.

The full roster of recipients below signifies V-th_e diverse range of sustainable initiatives working in the
Caribbean's favour to enhance its desirability as a holiday destination: |

Destination Stewardship Award: |

« Special Mention: Rewa Village (Guyana)

« Winner: Ministry of Tourism and International Transport (St. Kitts & Nevis)

Sustainable-Accommodation Award;
» Special Mention: Rosalie Bay Resort (Dominica) and Xanadu Island Resort (Belize)

.+ Winner; Hamanasi Adventure and Dive Resort (Belize) -

/

- $pecial Mention: Tryall Club and Villas (Jamaica)
« Winner: Belmorit Plantation Company/Belmont Estate (Grenada)

Heritage Preservation:
» Special Mention: Turks and Caicos National Trust (TCI)
* Winner: Jost Van Dykes Preservation Society (BVI)

Biodiversity Conservation Award:
. :Spec'i_fal Mention: Atlantis Submarines (Barbados)

« Winner: Guana Island Hotél (BVI)

Caribbeéan Excellenice in Sustainable Tourism Award:

2
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« Special Mention: Compass Point Dive Resort (Cayman Islands)
o Winner: Puerto Rico Tourism Company
The CTO/TravelMole awards-are aimed at identifying, recognizing and showcasing sustainable tourism

best practices in the Caribbean, which embrace sustainable tourism concepts and core values, and which helps

" to enhance the tourism product offerings.
- Ends-

About TravelMole
TravelMole.com is the first online community for the Travel and’ Tourism Industry, established in 1998. Today

TravelMole.com and TravelMole. TV publishes 15 eNewsletters and broadcasts hundreds of videos to over
450,000 travel & tourism industry professional registered members and subscribers, as well as 30 million
consumers in 132 countries. This mcludes the highly acclaimed VISION on Sustainable Tourism publication

About the Caribbean Tourism Organizaﬁon
The Catibbean Tourism Organization (CTO), with headquarters in Barbados and offices in New York and

London, is ‘the Caribbean’s tourism development agency comprising membership of over 30 countries and
tertitories including Dutch, English, French and Spanish, as well as a myriad of private sector allied members.
The CTO’s vision is to position the:Caribbean as the most desitable, yéar rotind, warm weather destination, and
its purpose is Leading Sustdinable Tourism - One Sea, One Voice, One Catibbean.

Among the benefits to its members the orgamzatmn provides specialized support and technical assistance in
sustainable tourism development, mmketmg, communications, advocacy; human resource development, event
planning & execution and research & information technology.

In addition the CTO, in partnership with the Caribbean Hotel & Tourism Assocxa’aon, jointly and equally owns
the Caribbean Tourism Development. Company, a marketing and business development entlty dedicated to

promotmg the Canbbean brand worldw1de

4427-5242 Fax: (246) 429 3065 B-mail: CTObarbados@canbtounsm com

The CTO’s New York office is located.at 80 Broad St., Suite 3302, New York, NY 10004, USA Tel: (212)
635-9530; Fax; (212) 635-9511; E-thail: CTOny@cambtounsm com;

The CTO’s London- office is located at The- ‘Quadrant, Richmond, :Suitey TW9 1BP, England. Tel: 011 44 208
9480057; Fax: 011 44 208 948 0067; E-mail: CT@london@caubtouusm com;

For more information on the Caribbean Tourism Organization please visit www.OneCaribbean.or g

Get the latest'CTO updates on Twitter at http://www.twitter.com/ctotourism. :

Connect with CTO on Facebook at kittp://wiww:facebook.com/CaribbeanTourismOrganization.a

HH

Johnisoit JohnRose: I ‘Communications Spec:ahst | Caribbean Tourism Organization
Ground Floor | Baobab Tower | Warrens | St. Michael BB22026 | BARBADOS o
Tel: (246) 427-5242.Ex¢2229 | Fax:(246)429-3065 | Email: jiohnrose@caribtourism.cam | Skype:

%MN jiohnrose.cto
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Websites: www.OneCaribbean.org | www.CaribbeanTravel.com -
Facebook: www.facebook; com/CanbbeanTounsmOr}zamzatlo
Twitter: www.twitter.com/CtaTourism

Leading Sustainable Tourism - One Sea, One Voice, One Caribbedn!
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Caribbean Tourism Organization
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| \BAﬁBADOS- ELECTED CHAIR OF CARIBBEAN TOURISM ORGANIZATION
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ST. THOMAS, USVI (17 Septémber, 2014) — Barbados has been elected Chair of the Caribbean
Tourism Organization (CTO); with the election as Minister of Tourism and International Transport; Richard
Sealy. .
The election took place on 17 September in St. Thomas, USVI during the CTO’s Annual General
- Meeting, | | : ' B
Reacting to the announcement, Mr. Sealy stated, “I look forward to putting tiiy very best foot forward -
and working along with all of the other e’ntit_ies in(thé"rcgion to deal with some of the vexing prdbiems that we:
have right now with tourism. And of course to continue the good work that has been done by this organization
recently.” .
Minister Sealy succeeds USVI Commissioner of Tourismi, Beverly Nicholson-Doty and will serve a
two-year term, . _ .

The Barbados minister-will shortly name his appointee for the post of Chairman of the CTO Board of
Directors, since, according to the CTO Constitution, the Board Chairman and the Chairman of the Council of
Ministers and Comimissioners of Tourism must come from the same Member Country. Five vice chairs were
also elected to serve on the Executive Cominittes of the Board of Directors. They are the USVI representing
the US tertitories; St. Fustatius, fépresenting the Diitch Caribbean; Martinique representing thie French:
Caribbean; Guyana and: Trinidad & Tobago, repiesenting the Indcpende/nt CARICOM countries and the Turks

& Caicos Islands representing the British Overseas Territories. Each of these Member Countries will form the

N
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Executive Committee of the Board of Directors, which will be completed with representatives from the private

sector., _ .
Today’s vote. was in keeping with the CTO ‘constitution which mandates that elections must be held every

two years.

About the Caribbean Tourism Organization: '
The Caribbean Touristm Organization (CTOQ), with headquarters in Barbados and offices in New York and

London, is the Caribbean’s tourism development, agency comprising membership of over 30 countries and
territories mcludmg Dutch, English, French and Spanish, as well as a myriad of private sector allied members.
The CTO’s vision is to position the Catibbean as the most desirable, year round, warm Weather destination, and
its purpose is Leading Sustainable Tourism - One Sea, One Voice, One Caribbean.

Among the benefits to-its members the organization plowdes specialized support and technical assistance in
sustainable tourism development matketing, communications, advocacy, human 1esomce development, event
planning & execution and research & information technology. .
In addition the CTO, in partrership with the Caribbean Hotel & Tourism. Assoclatlon Jomtly and equally owns
the Caribbean Tourism Development Company, a marketmg and business development entity dedicated to

’ p10motmg the Caribbean brand worldwide.
The CTO’s Headquarcers is located at Baobab Tower, Warrens St. Michael, Barbados BB 22026; Tel: (246)

427-5242; Fax: (246) 429-3065; E-mail: CTQbarbados@caribtourism.com,

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: Tel: (212)

635-9530; Fax: (212) 635-9511; E-mail: C’I‘Onv@canbtourxsm con;
The CTO’s London office is Iocated at The Quadlant Richmond, Suttey TW9 1BP, England: Tel 011 44 208

948 0057; Fax: 011 44 208 948 0067; E-mail: TOlondon@canbtounsm com;
For more information on the Caribbean Tourism Organization please visit www. OneCanbbean org.

Get the latest CTO updates on Twitter at http://www.twitter.com/ctotourism.
Connect with:-CTO on Facebook at http://www.facebook com!CanbbeanTouusmOr anization.

T
" Johnson JohnRose | Communications Specialist | Caribbean Tourism Organization
Ground Fleor | Baobab Tower | Wairens | St.Michael 8B22026 | BARBADOS
Tel: (246) 427-5242 Ext 2229 | Fax: (246) 429-3065 | Emalil: jlohnrose@caribtourism.com | Skype:
jjohnrose cto
Websites: wwi,OheCaribbedn.org | www;CaribbeanTravel.com ‘
Facebook: www.facebool. com/CanbbeanTourlsmOrganization

C%WN Twitter: www.twitter. com/CtoTourlsm ‘

Leadmg Sustamuble Taunsm Ore Sed, One Voice, One- Caribbeanl
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(BRIDGETOWN, Barbados) 10 September 2014 — The head of the leading provider of visitors to the
Caribbean worldwide will lceynbte_ the.-l'egion’s' premier tourism ggthering». Alex ZoZaya,- Chief Executive
Officer of the U.S.-based Apple Leisure Group® (ALG); will set thie -totie for the Caribbean Tourism
Organization (CTO)’s: State of the Industry Conference (SOTIC), which opens in the United States Virgin
Islands next week. |

“Under Alex’s leadership, Apple Leisure Group’s impact on the Ca_xjibbean' tourism industry has been
priceless, as the company delivers more business, and employs more people, in the area,” said Hugh Riley, the
CTO’s secretary general. “We are excited to have Alex join us as our keynote speaker and shaf_e his vision of
the future of the travel industry and what role the Caribbean market will play.”

Mr. Zozaya. has served as CEO of the company since 2013, and has more than 30 years of industry
experience, including 13 as the president and CEO of AMResorts® which he established in .2"0'01 as part of
ALG. Other ALG companies include: Apple Vacations®, Travel Impresswns CheapCaribbean: com®, Amstar

dme®, and Unlimited Vaeatlon Club®,

His outstanding contributions to the international hotel business earned Zozaya. recognition as one of
Travel Agent magazine’s “100 Rising Stars,” and he has been listed on CNN Expansion’s list of the 100 most
important and influential business peoplein Mexxco f01 three consecutive years

In keeping with the SOTIC conference theme “Realizing the Vlslon-. Position Caribbean Tourism for
Major Change”, Mr. Zozaya’s presentanon will. focus .on the challenges and opportunities that Caribbean
natiois face as stratégic tourism development dnves major. econonnc and soclal change in the region,

the Canbbean is dependent on creatmg long-term palmershlps with the

“Realizing a tourism: vision

private sector to provide continuous pubhc sector pohcles and. a focused strategy ‘which deliver sustamable
economic and social benefits to the regmn,” sald Zozaya ,'

Also scheduled. to- dehver a featule address at SOTIC is Gloua Guevala Manzo, Mexico’s former
secretary of tourism. She will .focus Qn:llow to keep a mature brand fresh by eﬁ‘ectmg major change.

The CTO State of the In y- G onference organized in collaboratmn with the: USVI department of
:epte'f” b ‘r at’ the Maruott Frenchman s Reef and Morning Star Resort in St.

tourism, takes place from 17—
‘Thomas, USVL It will bring - together: speakem of lmtematlonal and 1eg10nal acclaim from various fields linked

to tourism to provide best plactlces and wmnmg strategles on a wide 1ange of issues that impact the region’s
e, “Reallzmg the Vls1on Posmomng Catibbean Tourism for Major

primary economic diiver. It has as 1ts

Change”, The conference is supported :_y J etBIue

WwwW, onecanbbean LOg:
ik

About.the Caribbean Toiirism Organization
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The Caribbean Tourisni ‘Organization (CTO), with headquarters in Barbados and offices in New York and
London, is the Caribbean’s tourism development agency comprising membership of over 30 countries and
territories 1nc1udmg Dutch, English, French and Spanish, as well as a myriad of private sector allied membeis.
The CTO’s vision is to position the Caribbean as the most desirable, year round, warm weather destmatlon and
its purpose is Leading’ Sustainable Tourism - One Sea, One Voice, One lebbean

Among the benefits to its members ‘the organization provides specmhzed stippoit and technical assistance in
sustainable. tourism developmcnt arketing, communications, advocacy, human 1es0urce development event
planning & execution and resear ch & information technology, - ‘

In addition the CTO, in partnership with the Caribbean Hotel & Tourism Assoc1at10n, Jomtly and equally owns
the Caribbean Tourlsm Development Company, a ma1ketmg and business development entity dedicated to

promoting the Caribbean brand worldwide.
The CTO’s Headquatters is located at Baobab Tower, Warrens, St. Michael, Barbados BB 22026; Tel: (246)

427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com.

The CTO’s New York office is located at 80 Broad St., Suite 3302, New York, NY 10004, USA: Tel: (212)
635-9530; Fax: (212) 635-9511; E-mail: CTOny(@caribtourism.com;

The. CTO’s London office is located at The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208
948 0057; Fax: 011 44 208 948 0067; E-mail: CTOlondon@canbtounsm coim;

For mote information on the Caribbean Tourism Organization please visit www.OneCaribbean.org.

Get the latest CTO updates on Twitter at http://www.twitter.com/ctotourism. :

Connect with CTO on Facebook at http://www.facebook.com/CaribbeanTourismOrganization.

About Apple Leisurc Group

Philadelphia-based Apple Leisure Group is a leadmg hospltahty company helding a unique niche in the U.S.

travel mdustry Its: vemcally integrated business model and robust infrasiructure leverages the expertise of six
innovative companies to deliver exceptional value to savvy travelers:and strong property performance to
owners. ALG’s award-winning subsidiaries include: Apple Vacations®, the world’s largest tour operator to
Mexico and: the Dominican Republic; Tiavel Impressions®, a. prominent U.S. wholesaler possessing an
extensive global portfoho CheapCaribbean.com®, a popular onling travel agency specializing in luxury
vacation packages and resort accommodations in Mexico and the Caribbean; AMResorts®, provider of
marketmg and brand management services to six luxury resort-br ands, Amstar dme®, a destination management
company offering premium airport transfers, tours and excursions; an and Unlimited Vacation Club®, an elite
‘benefits program for discerning travelers who expect the best in & vacation experience. For more information on

Apple Leisure Group, visit www.appleleisuregroup.com.

Johnson JohnRose | Communications Specialist | Caribbean Tourism Organization
Ground Floor | Baobab Tower | Warrens | St. Michael BB22026 | BARBADOS

Tel: (246)427-5242 Ext 2229 | Fax:(246) 429-3065 | Email; jiohnrose@caribtourism.com | :Skype:
.johnmse cto

‘Websites: www.OneCaribbean.org | www.CaribbeanTravel.com

Facebook: www. facebook: com/CarlbbeanTounsmOrsamzatlon '

@KMN Twitter: www.twitter. com/CtoTounsm

l.eadmg Sustainable Tourism — One Sea, One Voice, One Canbbean'
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. CARIBBEAN TOURISM NUMBERS GROWING FUE[ED BY'US CONFIDENCE
~ Strong Canadian arrivals aid a Successful Winter Season Place Caribbean VisitbrArquvls_ in line with World Average

BRIDGETOWN, Barbados (27 August, 2014) — The Caribhean recorded a rise In visi‘tor‘.arrival’s duting the first half of this
year, keepmg pace with the world average. _
The region enjoyed a 4.3 per cent increase during the first six months of the 2014, much in line wath the world average
of 4.7 per cent, the director of research and:information technology: at the'Cal bb san Tourlsm Organization {CTO);
Winfield Griffith, announced tonight-on the CTO’s television programme, Destination Caribbean.

M. Griffith revealed that just under 14 million long-stay tourists visited the Caribbean'between Januaryand June, wnth
nearly half this number { 6.87 miillion) coming from the United States of America compared to 6,61 million during the
same period in 2013. This represents a 3.9 per cent rise in arrivals. from the.US market.

“There Is enough evidence to suggest that there is growing economic confidence in the region’s biggest neighbour and
this is releasing much pent-up travel demand caused by a long recessionary period”. Mr. Griffith said.

. The CTO research head stated that Just: 21 countries in the region were able to breakdown their tourist arrivals by.
déstination in time for the report. From the most recent figures it was cléar that more Europeans and Canadians are
gravitating to the region showing increasesof 6.0%and 4.3% respectively.

For the:winter period represented by the first four months of the year, at least five countries.reported double digit
growth These destinations continue to power through the current summer showing sighs of doing exceptionally well
this:year..

Griffith.also announted that the cruise sector enjoyed an'8 per centincrease in passenger arrivals to reach 13 1 million
after the first two quarters of 2014, For more mformation visit www.onecaribbean.org.

About the Caribbean Tourism Organization

The Caribbean Tourism Organization (CTO), with headquarters in Barbadosand offices in New York and London, is the
Caribbean’s:tourism development agency comprising membership of over 30.countrigs and territories including Dutch;
English, French-and Spanish,as well as:a myriad of private sector allied members, The CTO’s vision isto position the
Caribbean as the most desifable, year round, warm weather destination by 2017, and.its purpose'is. Leadmg Sustamab]e
Tourism ~Ohe Sea, One Voice, One Caribbean..

- Amongthe benefits to its members the. orgamzatlon provides specialized support:and technical assistance in-sustainable '
tourism deve!opment marketing, communications, advocacy, himan resourcé development, résearch-and information
technology: '

In-addition the CT 0, in parthership’ wuth the Caribb(ean Hotel & Tourism Association, jointly and equally owns the
Caribbean Tourism Development Company, a marketing and business development-entity: dedicated to promotmg the:

Caribbean brand: worldw:de
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CARIBBEAN’S FIRST INNOVATORS SYMPOSIUM ON COASTAL TOURISM SET TO OPEN
TODAY
~Pritne Minister Dr Keith Mitchell fo speak at openmg plenary ~

ST. GEORGE’S, Grenada(9 July, 2014) — The stage is set for the launch of the Caribbean’s first ever
gathering for innovators in coastal tousism, The 1% CafibBean Symposium for Tnnovators in Coastal Toutism
opens at the Rex Grenadian Hojc_eljust outside Grenada’s capital, St. George’s, with a ceremony that is expected
to feature. addresses byseveral‘dig_nitaﬁcs, including the tourism mitister, Alexandra Otway-Noel.

The three-day event will serve as a platform for those._on“the cutting edge of innovative qoasfal tourism
models to share what they have-accomplished:and what opportunities lie ahead. Paiticipants will also explore
challenges to the wider adoption of s sustaihable tourism medél‘s and how these barriers can be.overcome.

Over 40 regional and mtematmnal tourism; experts will speak on various aspects of sustamable coastal -
and marine tourism at the gathenng which will feature 16:workshops and five plenary sessions.

_ The prime minister, Dr. Kelth Mitchell, will-addréss the opening plenary on Thutsday 10 July, the first
"full working day of the symposiuin, This session will ¢ examine- chmate change and its nnpact on coastal tourism

inthe Caribbean. :
Several innovative Caribbean. ihitiaﬁves will be announced at this ev‘enf: a paftnershiﬁ) b‘etWeen the'

Grenada’s Mlmstry of Toumsm, and thie Grenada Hotel and Tourism Assoclatlon These':lnclude a new: green’
certification prograiniie for holiday homes and several new programmes: d631gned to-strengthen Grenada’s:

recently unveiled Pure Glenada marketing campaign,
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The programme alsoincludes field trips to’leading tourism attractioris:in Grenada, ineluding Belmont
Estate- 4 imique-and authentic: 17th century plantation and home to the famous Grenada Chocolate Factory
confectionary and cocoa procéssing facilities; and La Sagesse Beach. '
| Delegateé‘ will s’tay'-in‘,-fgur of Grenada’s leading*eco-bouti,que resorts while the proceedings will be held
mainly at St. George’s University.. |

The Symposium:for Innovators in Coastal Tourism is supported by Bucuti & Tara Beach Resort, the
International Fund for Agricultural Development (IFAD), St. George’s University, The Nature Conservancy
(TNC), the Getman Ministry for the Environment- funded GIZ-ICCAS Project in Grenada, Puntacana -Resort &
Club, The Travel Foundation, The Ocean Foundation and True Blue Bay Resort. ' ‘

For symposium details and updates visit www.CTOCRESTSymposium.com .

- ENDS -
About the Caribbean Tourism Organization '
Thie Caribbean Tourism Organization (CTO), with headquarters in Barbados and offices in New York and
London, is the Caribbean’s tourism development agency comprising membetship of over 30 countries and
territories mcludmg Duitch, Enghsh French and Spanish, as well as a myriad of private sector allied members.
The CTO’s vxsmn 1s to posmon the Canbbean as the most desuable yea1 round warm weather destination, and
Among the beneﬁts to 1ts members the or gamzanon pxov1des specmhzed support and technical assistance in
sustainable tourism development, marketing, communications, advocacy, human resource development, event
planning & execution and research & information technology.
In addition the CTO, in partnership with the Caribbean Hotel & Tourism Association, jointly and equally owns
the Caribbean Tourism Development Company, a marketing and business development entity dedmated to-
‘promoting the Caribbean brand worldwide.
The CTO’s Headquarters:is located at Baobab Tower, Warrens, St. Michael, Barbados BB 22026; Tel: (246)

427-5242; Fax: (246) 429-3065; E-mail: CTObarbados@caribtourism.com.
The CTO’s New York office is located at 80 Broad St., Suite 3302, New Y01k, NY 10004, USA: Tel (212)

635-9530; Fax: (212) 635-9511; E-mail: CTOny@caribtourism.coin;

The CTO’s London office is located at The Quadrant, Richmond, Surrey TW9. lBP England. Tel: 011 44 208
948 0057; Fax: 011 44 208:948 0067; E-mail: C T(Z)london@canbtounsm com;

For more information oni the Caribbearn Tourism Organization please visit www. OneCanbbean org.

Gét the latest CTO updates on Twitfer at http://www.twitter.com/ctotourism.
Connect with CTO on Facebook at http://www.facebook: conVCanbbeanTounsm rganization.
About the Center for Responsible Travel (CREST)

The Center for Respons1ble Travel (CREST) is a unique non-profit organization affiliated with Stanford
University; devoted to increasing ‘the positive global impact of responsible tourism. Founded in 2003, CREST

fiinctions as'a bi-coastal institute, with offices in Washington, DC, and at:Stanford University in California.
CREST stands alone in the areas of ‘environmentally sustainable and socially responsible tourism, having built

-an international network of hlghly-tzamed experts pri ov1d1ng mtexdxsmphnary analysis. and solutions, as well as

_v pubhcatwns, conferences, courses, taining, and educational woikshops. CREST delivers programs and
services in field reseatch, feasibility and. impact studies, market research, certification programs, traveler’s

f ph11anth10py fid strengthening sustainable tourism and ecotourism. CREST’s mission is to promote

_’responmble tourism policies and practices globally so that local communities may. thrive and stewatd their

cultural resources and biodiversity.
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The rapid pace of resoit and vacation home developments along coastlines and on islands is contributing to a
variety of environmental and social issues. CREST has sought to critically addréss these thlough research and
analysis of the coastal tourism sector — the fastest growing sector in the tourism 1ndustry in order to lessen the
social and: env:ronmental impact of these developments -and increase the beneﬁts for looal communities on the
coast. - :

CREST has extensive experience examining aud prov1dmg pohcy 1ecommendatlons to'the coastal tourism -

sector including several reports and publications: 1) “Alternative Development Models & Good Practices for

Sustainable Coastal Tourism; A Framework for Decision Makers in Mexico”, a repon which compxles ex1st1ng
best practices for sustainable, lar ge-scale coastal tourisi: developments in M"};lco, and provides S
recornmendations for implementation at the policy level; 2) “The Impact of Tourism Related Development -
along Costa Rlca s Pacxﬁc Coast” a multl-dnnensmnal study whlch cntlcally assesses the growth trends and

Coastal TQUI‘_I.S ", a study ﬁmded by WWF whlch analyzes global tr ends in coastal and marine tourism; 4)
“Cruise Tourism Imp_acts in Costa Rica & Honduras: Policy Recommendations for Decision Makers” and
“Cruise Tourism in Belize: Perceptions of Economic, Social and Environmental Impacts”, two reports which
take a critical look at the impacts of the cruise tourism industry in Central America. A

For more information about CREST, please visit www.responsibletravel.org or contact
staff@responsibletravel.org: -

Visit CREST on Twitter at https:/twitter.com/CRESTResTravel.

Connect with CREST on Facebook at hitps://www.facebook.com/CRESTravel.
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